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UBJECTIVES » Lean into insights

* Inspiration from top performers

« Attract new audience . .
* Drive fresh enthusiasm + sharing DECIDE * MusEinciude conedy WrITGr(s)
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+ Tee up giving & other participation BASED UPON CUNCEPT

VISUALS SELECTION
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« Location

PITCHES + Film + edits > MBALe

« Sound + music « Adjust tactics
» Extend successes

DISCUVER 'D(E:EW!:EDEIS + treatment
PERCEPTIONS INITIAL « Final scripts TEST + REFINE

i . « Ad t
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* Programs + beneficiaries - Dialogue * Adjust

ON BRAND . Hopes, fears + experiences v Ak

* ldentity + values » Visuals/Storyboards

« Messages + offers
« Programs + products
« Hypotheses + current vs. Needed Perceptions



